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Abstract. The article explores the marketplaces’ rapid development as an e-commerce business
model during the past two years, when their dominant place in the market became obvious. The
purpose of the article is to identify trends in the e-commerce development in the near future, to
create a basis for analyzing the advantages and disadvantages in making practical decisions for
entrepreneurs and participants in the e-commerce market. The objective of the study is to identify
the factors and drivers of the marketplaces share growth in the electronic commerce. The object of
the study is the market of Russian marketplaces against the entire e-commerce industry background
in the B2C segment. The statistical analysis method was used to study the online retail market, its
dynamics, distribution of shares and volume indicators. Synthesis, analysis, grouping, and
comparison methods were used as a systematic approach. The relevance of the topic is related to the
online retail development in general, as well as the growth of new participants from among small
businesses and startups. The results of the study can be useful for choosing a business development
strategy in the online trading.

Keywords: e-commerce; marketplace; online store; online platform; end user; startup; online retail.

JEL codes: L81; M31.

References

1. Atamuratova, N. (2022) Impact of the pandemic on accelerating the development of e-commerce
in the Republic of Uzbekistan // Bulletin of Science and Practice. Vol. 8. No. 3. P.: 357-362.

2. Kauffman, R.J.; Li, T.; van Heck, HW.G.M. (2010) Business Network-Based Value Creation in
Electronic Commerce // International Journal of Electronic Commerce. Vol. 15. No. 1. P.: 113-143.
3. Stone, B. (2014) The Everything Store. Jeff Bezos and the era of Amazon. Moscow: Azbuka-
Atticus, Azbuka Business. 416 p.

© A.Buyanov 1 DOI 10.34709/IM.183.5



Journal «Human Progress» http://progress-human.com/
Volume 8 Issue 3 (July-September 2022) redactor@ progress-human.com

4. Fazil-Zade, A. (2021) The future of marketplaces: where is e-commerce heading? // Retail.ru.
June 23. URL: https://www.retail.ru/tovar_na_polku/budushchee-marketpleysov-kuda-dvizhetsya-
e-commerce/.

5. Chen, J. (2012) Exploring online retailing strategies: Case studies of leading firms in the US and
China. Massachusetts Institute of Technology.

6. Who and how sells on marketplaces. Tinkoff eCommerce research. (2022) Tinkoff.ru. URL:
https://acdn.tinkoff.ru/static/documents/tinkoff-ecommerce-research.pdf.

7. Raudelitniené, J.; Davidavi¢iené, V.; Tvaronavi¢iené, M.; Radeckyté, V. (2018) A study of
success factors of women’s leadership in e-commerce // Terra Economicus. Vol. 16. No. 3. P.: 131-
149,

8. Parkhimenko, V.A.; Savchik, O.A.; Vernyakhovskaya. V.V. (2020) Digital transformation in
marketing activities: from automation to algorithmic marketing // Big Data and Advanced
Analytics. No. 6-1. P.: 303-318.

9. Zhiltsova, O.N. et al. (2020) Internet marketing: a textbook for universities / under the general
editorship of O.N. Zhiltsova. 2nd ed. Moscow: Yurayt Publishing House. 301 p.

10. Gerashchenko, I.P.; Kuldiaeva, A.A.; Dus, Yu.P.; Dyrka, S.; Seitakhmetova, N.L. (2020)
Forecast of Development of the Global E-Commerce Market // Bulletin of the National Academy of
Sciences of the Republic of Kazakhstan. No. 4 (386). P.: 157-164.

11. Zenkina, E.V. (2022) About Current Trends in Global E-Commerce // Beneficium. No. 1 (42).
P.: 68-73.

12. Martov, A. (2021) Where has trade moved: why do Russian retailers go to marketplaces // RBC.
Trends. Nov. 16. URL.: https://trends.rbc.ru/trends/innovation/cmrm/619263d69a794701e6b8695d.
13. Korepanov, K.; Trantin, A.; Tancura, M. (2019) What and when will replace marketplaces? //
Executive.ru. June 25. URL: https://www.e-xecutive.ru/management/marketing/1990776-chto-i-

kogda-pridet-na-smenu-marketpleisam.

Contact

Alexander Buyanov

Founder of the online store imkosmetik.com, e-commerce business coach
8a, Kashirin Brothers 59, 454084, Chelyabinsk, Russia,

imbuyanov@gmail.com

© A.Buyanov 2 DOI 10.34709/IM.183.5



