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Abstract. The article assesses the essence of the employer's brand as a socio-economic
phenomenon. The key approaches to this phenomenon analysis are analyzed and the conceptual
foundations of the employer's brand formation are determined, the EVP concept methods and
approaches are presented. The connection between the employer's brand and the employer's image
is shown. The interrelation of the company's brand as a general one and the employer's brand as a
private one is reflected. A hypothesis is formulated about a direct connection between the
employer’s positive image and the company's brand value growth (as a whole). The article analyzes
the theoretical provisions of existing concepts and various approaches to the evaluating the
employer's brand problem. The large companies experience generalization in the field of formation
and employer brand and image development is carried out, in particular, the experience of the
«Kalina» concern is evaluated. The article shows the relationship between the employer image and
the company's profit, conclusions are drawn about the relationship between the positive employer
image and the company's value growth in the market. The experience of developed countries in the
employer's image concepts application and the branding system development in the HRM is shown.
The assessment of the main parameters and criteria by which the employer's brand is analyzed and
the current state of the company is determined from the employer's image point of view. The article
also formulates the author's employer's brand definition. The article draws conclusions about the
prospects for the employer brand concept development in modern socio-economic conditions.
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