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Abstract. The article is devoted to the George Akerlof’s famous scientific work analysis ("The 

market of "lemons": quality uncertainty and the market mechanism") and to the similar situations’ 

search in the Russian markets. The author has hypothesized during the research that the "lemons" 

market should be considered markets with a high proportion of counterfeit products, when the con-

sumer is not informed that this product is counterfeit. According to the author, the market of "lem-

ons" in Russia is represented by the markets of alcoholic beverages, tobacco products, food prod-

ucts, light industry products, perfumes and cosmetics, household chemicals and personal hygiene 

products. By studying special literature, posted on official Internet resources data and the Russian 

regulatory framework, the author found that not only the population, but also the economy as a 

whole, suffers from the "lemons" purchase, since trust in high-quality brands is undermined. An 

analysis of measures to combat counterfeiting in Russia is carried out, and their insufficiency is re-

vealed. The author proposed to significantly toughen penalties for those who make a particular con-

tribution to the "lemons" market development. 
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