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INTERACTION OF ECONOMIC SUBJECTS IN TOURISM INDUSTRY 

 

Abstract. The article deals with the concept of economic subjects of the tourist industry and 

their interaction with the help of a scheme. It was revealed that the interaction of economic entities 

is carried out at three levels: the producers of tourism services, the channel for the distribution of 

tourist services, the support service. Also in the article the main indicators of the activity of tourist 

companies of the Russian Federation for 2013 - 2015 were investigated and it was revealed that in 

the period 2013-2015 there was an increase in the number of tourist firms, while reducing the 

number of tourist packages sold to the population and increasing their cost. The study made it 

possible to reveal that in most enterprises of the tourist industry there are no logistic systems, 

which leads to a decrease in the effectiveness of interaction. The author of the article proposed the 

creation of an electronic logistics center for tourism in the Russian Federation, which will lead to 

a comprehensive solution to the identified problems of increasing the average cost of a tour 

package, and as a consequence, the development of the tourism industry.  
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PRINCIPLES OF MONEY-CAPITAL FORMATION 

 

Abstract. This article describes the results of studying the principles of the money-capital 

formation in enterprises. The article compares various interpretations of the definition 

“moneycapital” based on the studying the educational material about this topic. Deficiencies of 

the definitions have been determined; an author's interpretation of this definition is proposed. An 

analysis of the principles has been carried out further that can affect to the financial condition of 

enterprises. The authors refer to these principles: an existence of a clear business plan, including 

planning and strategic objectives and the budget; optimization of money-capital, contributing to 

the financial and investment attractiveness of enterprises; financial stability, as the stability of the 

company's financial position. The article also gives recommendations on the effective management 

of money-capital, the proper borrowed and equity allocation funds, and the capital structure 

optimization. The risks that an enterprise may face are presented. The main results are summarized 

in conclusion and general findings on the theme are summed up.  

Key words: principles of the money-capital formation; risk; financial condition of 

enterprises; money-capital; strategic plan; optimization of money; financial stability of the 

enterprise; analysis. 
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BUSINESS ACTIVITY OF THE VIETNAM DIASPORA IN RUSSIA:  

PROBLEMS AND SOLUTION WAYS 



Abstract. This article is devoted to the entrepreneurial activities of Vietnamese in Russia. 

The statistics have been analyzed of migration from Vietnam to Russia from 1981 to the present 

time; its dynamics is determined. It has been revealed that the Vietnamese diaspora in Russia is 

one of the largest Vietnamese diasporas in the world. The categories of the Vietnamese population 

are defined, which are engaged in entrepreneurial activity in the Russian market. The main forms 

of doing business by Vietnamese in Russia have been identified, which focus mainly on trade in 

goods, services and production of consumer goods. The business situation has been analyzed for 

each of these forms, the share of trade has been justified and the increase in the share of food and 

consumer goods production. The main problems have been identified in the entrepreneurial 

activity of Vietnamese in Russia based on a sociological survey carried out by the author, among 

them: a small share of Vietnamese goods sold; lack of a long-term business strategy; most illegal 

migration; there is no mechanism to stimulate business by Russian and Vietnamese government 

agencies. In conclusion, the author's specific recommendations (measures) are presented, which 

are aimed at strengthening economic cooperation between the SRV and the Russian Federation, 

increasing the Vietnamese community contribution to the economic development of both 

countries.  
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THE ANALYSIS OF INFORMATION MANAGEMENT SYSTEM  

IN THE SOCIAL AND ECONOMIC SPHERE  

OF THE KAMENSKURALSKY MUNICIPALITY 

 

Abstract. In this article the author carried out the analysis of the website of MO Kamensk-

Uralsky by means of monitoring systems of the state websites of AIS «Monitoring of the State 

Websites» and AIS «Infometr». The problem of the low level of an involvement of citizens is 

considered and recommendations about improving of operation of a resource are provided. Within 

monitoring the assessment of observance of requirements to accessibility of information on 

activities of public authorities and local governments is carried out, technical characteristics of the 

official sites are checked, and also monitoring and the accounting of a judgement of users 

concerning operation of this or that public authority and its representation on the Internet is made. 

The total rating in equal shares consists of the Expert estimates which are carried out annually and 

also in case of changes and the errors elimination on the website, the Technical rating made daily 

in an automatic mode and National rating which results depend on an assessment of users of the 

state website, their addresses and an assessment of the response to these addresses. The rating of 

the websites of authorities in particular in the directions: «Open data», «Information openness» 

and «Public councils» – also, the automated information system working since 2014 by means of 

which monitoring of the state databases is carried out is engaged and recommendations about 

increase in their openness and efficiency are formed.  
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AIS «Infometr». 
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EMPLOYER BRAND AS THE KEY TO SUCCESSFUL WORK WITH STAFF 

 



Abstract: The article is devoted to the research of the HR-brand of company. The article 

analyzes the difference between the company's brand in the traditional understanding and the HR-

brand of the company, which creates the company's image in the eyes of jobseekers and company 

employees. The advantages of the formed positive brand of the employer are listed. Methods for 

analyzing the current state of the HR brand are described, which the author considers most 

informative on the basis of his own experience in evaluating the employer's brand in several 

companies. Recommendations are given for the employer brand development and improvement, 

which allow to improve significantly the company's HR-brand with minimal financial costs. The 

article may be of interest to practical specialists involved in organizational personnel management, 

managers, owners, as well as students in economic specialties in bachelor's, master's education and 

in the system of additional professional training.  
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SOCIOCULTURAL APPROACH TO THE EDUCATIONAL POTENTIAL  

OF THE POPULATION 

 

Abstract. The article is devoted to the problem of defining the nature of the educational 

potential of the population, its role in the modern stage of the development of economic and labor 

potential of the country. The study was systematized existing approaches including adaptation, 

resource, system and social-cultural. The author developed the methodological approach to the 

analysis of economic category «educational potential» in the context of the sociocultural approach, 

which includes two groups – objective and subjective determinants. Subjective determinants of 

the educational potential contain values, from both educational institutions and students, and the 

objective determinants reflect the quality of the educational environment. Part of the objective 

determinants includes human resources, infrastructure, process and financial features, and a 

subjective determinant is filled with personal and social components with the relevant indicators. 

In our opinion, using the proposed indicators can provide an objective and subjective assessment 

of the current state and development trends and realization of educational potential of the 

population of the region.  

Key words: educational potential of the population; the sociocultural approach; education; 

culture; values; motivation. 
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SOCIAL AND PSYCHOLOGICAL CLIMATE OF THE COMPANY:  

ESSENCE AND EVALUATION INDICATORS 

 

Abstract. The article is devoted to the study of the socio-psychological climate in the 

collective of the organization. The concept and nature of the socio-psychological climate has been 

studied, and the relevance of its analysis has been substantiated. The employee’s predisposition to 

a positive collective production result, the spirit of comradeship, high self-discipline, responsibility 

and exactingness to himself and others contribute to the formation of a favorable or negative social 

and psychological climate in the team and, thereby, affect directly the growth of individual and 

collective labor productivity or vice versa lead to a deterioration in the economic position of the 

organization and the disintegration of the work collective. Attention is paid to confidence as a 

component of the climate; the factors that form it are listed. The article provides an overview of a 



number of economic and expert indicators that reflect the current level of the employees’ 

sociopsychological climate in organizations. Such economic indicators are studied: turnover of 

staff, turnover in admission and dismissal, labor productivity. Expert indicators are the degree of 

satisfaction with work based on the questioning, testing.  
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