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Abstract: The article is devoted to the research of the HR-brand of company. The article analyzes 

the difference between the company's brand in the traditional understanding and the HR-brand of 

the company, which creates the company's image in the eyes of jobseekers and company 

employees. The advantages of the formed positive brand of the employer are listed. Methods for 

analyzing the current state of the HR brand are described, which the author considers most 

informative on the basis of his own experience in evaluating the employer's brand in several 

companies. Recommendations are given for the employer brand development and improvement, 

which allow to improve significantly the company's HR-brand with minimal financial costs. The 

article may be of interest to practical specialists involved in organizational personnel management, 

managers, owners, as well as students in economic specialties in bachelor's, master's education and 

in the system of additional professional training. 
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