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Abstract. The article is devoted to questions of regional development management in Russian
Federation. The article examines the current characteristics and trends of regional development in
Russia, the main strategic objectives, principles and instruments of regional development
management. The author substantiates the necessity of introduction of new effective tools in
regional development. The article gives the definition of regional branding and its role is reflected
in the system of regional development management. Propose the main instruments of regional
branding. Also consider the Russian examples of regional branding. The article includes the main
prospects of development and problems of formation of regional branding in Russia.
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