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Abstract. Modern development of the external labor market is characterized by the tendency to
transform the traditional market of employer to the new employee market. Competition among
employers to attract the best employees increases in these circumstances. It has changed in turn the
process of finding and hiring employees and promoted such direction of work in the human
resources management system, as the HR-branding. Promotion of company’s HR-brand in social
networks is connected directly with the positioning of the company on the market. There are
organizations whose products, in whole or in part, correspond to the name, and by promoting the
product, they thereby promote employer-brand.
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