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Abstract. The article analyzes the experience of the successful operation of social enterprises and 

organizations. It is noted the absence of a precise definition and clear criteria for inclusion the busi-

ness into the social one. In the first part of this article the classic experience of social business is 

studied in the People's Republic of Bangladesh, founded by Muhammad Yunus. In the second part 

of the article the historical experience of social entrepreneurship in the Russian Federation is stud-

ied. The authors related Henry Brocard successful business in the late 19th century to social. Further 

the article presents the modern examples of successful social entrepreneurship and its support from 

the Russian state. In the third part of the article the authors are looking at more specific and measur-

able criteria for inclusion business in the social one, in addition to well-known goal-setting. First 

there is the Criticism of using business goals as a basic principle of social entrepreneurship. Next 

attempt is made to create more substantial principle. The article was written for the development the 

concept of social entrepreneurship. It may be useful for professionals in developing of the social 

business theory area, and for public servants in public bodies and non-state funds, dealing with the 

support of social business both in Russia and in other countries. 
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