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Abstract. In the article the topical issue of formation and assessment of HR-brand of the 

organizations. Development and implementation of the HR brand is a time – consuming and less 

unprompted process, it needs to be carefully calibrated actions and, above all, a detailed study of the 

target audience. The process of formation of effective HR brand of the organization accompanies a 

wide range of issues related to key elements of personal management and mainly with the 

motivation of employees, and the availability of those or other qualities necessary for the effective 

fulfilment of assigned work. In order that HR-brand has become an actual means of control are 

required regularly to monitor its condition and to assess the dynamics of indicators reflecting that 

causes the urgency of the issue. 
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